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BRAND
INTRODUCTION

CoreNest isaventure frmbulltby .

operators, shaped by conviction,
and optimized to deploy early Into

intelligent, self-governing systems.
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'BRAND

LOGO |

CoreNest primary logo Is the cornerstone
of Its visual identity, representing the
brand and values. It is versatile and can be
used across various platforms and
applications, including digital and print
media.
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'BRAND

LOGO |

A key part of our logo design process is
defining the right proportions and ratios to
ensure balance, scalability, and visual
harmony. This ensures the logo looks clear,
professional, and impactful whether it's on
a business card or a billboard.
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'BRAND
LOGO |

Designing CoreNest logo icon begins
with understanding the core essence of
the brand - its values, purpose, and
personality. The icon is crafted with
attention to proportion, clarity, and
scalability, ensuring it stands strong on its

own & complements the full logo system.
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PRIMARY
COLOURS

The primary colours serve as the
foundation of CoreNest visual identity,
embodying its brand values, and creating
a consistent and cohesive look across all
Its communication channels.
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White

#FFFFFFF

2b5/255/255
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Midnight
#090501

9/5/1
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NEUTRAL
COLOURS

CoreNest neutral colours form the
backlbone of the design palette, allowing
the company's core message and other
vibrant elements to shine and make a
lasting iImpact on the audience.
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Dark

HEX
#0CO0906

RGB
12/9/6

Steel

HEX
#888888

RGB
136/136/136

K (7.

X1
Dime

HEX
#1A1613

RGB
26/22/19

Smoke

#AAAAAA

170/170/170

)(
Phantom

HEX
#141414

RGB
20/20/20

Cloud

#CCCCCC

204/204/204
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' PRIMARY I )

TYPOGRAPHY Raleway

Our primary typography reflects the I \g

brand's tone and character - whether It's

bold and modern or refined and timeless.
Chosen for its readability and visual LS o KO | _.
harmony, this typeface serves as the | s : R
foundation for all brand communication. e A e P e
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SECONDARY
TYPOGRAPHY

The secondary typeface complements
the primary typography by adding
flexibility and visual contrast. Used for
supporting text such as subheadings,
captions, or body copy, the type pair
creates a balanced and dynamic
typographic system across all brand
touch-points.

We don't follow markets. We see w
move first. CoreNest I1s a venture f
operators, shaped by conviction, a

. .
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789° (I"#$%&?@)

-
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_TERTIARY
TYPOGRAPHY |

Tertiary typography is used sparingly to
highlight specific content such as
annotations, or Ul elements. It adds subtle
hierarchy and distinction without
distracting from the core message.
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EEiCH US = PARTNER WITH US

- Jd L -

Fira Code ABCDEFGHIJKLMNOPQRSTUVWXYZ

A abcdefghijklmnopgrstuvwxyz
g 0123456789° (!"#$%6?Q)

| MAR 01, 2025 |
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STATIONARY
MOCKUP

¥: Bob
CoreNest ¢ Ras

Hatch. Rise. Fly.

CoreNest =

Co-founder
Dear Customer,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Phasellus a magna non ligula
volutpat eleifend vitae et turpis. Phasellus ut tellus malesuada, ullamcorper odio quis,
commodo eros. Interdum et malesuada fames ac ante ipsum primis in faucibus. Suspendisse
e otenti. Maecenas ullamcorper ligula non nisl egestas luctus. Duis in elementum odio. Etiam
CoreNest = b gl ol b o ;
latch, Rise. Fly ultricies imperdiet cursus. Phasellus lorem leo, rutrum sit amet molestie posuere, sodales

rhoncus leo.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Phasellus a magna non ligula
volutpat eleifend vitae et turpis. Phasellus ut tellus malesuada, ullamcorper odio quis,
commodo eros. Interdum et malesuada fames ac ante ipsum primis in faucibus. Suspendisse
potenti. Maecenas ullamcorper ligula non nisl egestas luctus. Duis in elementum odio. Etiam
ultricies imperdiet cursus. Phasellus lorem leo, rutrum sit amet molestie posuere, sodales

rhoncus leo

BUILDING B1. and OFFICE 607. Ajman, UAE ’
Sincerely Yours,

corenestcom general@corenest.com

CoreNest Capital Limited
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TICON
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